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Key Performance (2Q)

Q2 Volume Growth

+5.8%

Industry Demand -3.8% YoY

(Unit: ‘000, %)
1 Demand
M Volume
21,576 20,746 (Retail)

' @

792 839

2Q25 2Q26 2Q25 2Q26

XEV Volume Growth

+60%

XEV Mix : 35.3%

(Unit: “000, %)

Global Market Share

4.0%

+0.5%p vs 2025

5.0%

4.9% 4.9% y
4.8% (excl. China)

4.7%

3.9%

(incl. China)
M%
3.9% 369

3.5% 3.5%
3.3%

2018 2021 2023 2024 2025 1H26



Global Retail Sales (2Q)

Global U500, % :o. Korea

(Unit: ‘000, %) J

-0.9%

429 426

21,576
20,746 +8.6%

142

2Q25 2Q26 2Q25 2Q26

2Q25 2Q26 2Q25 2Q26
Industry Demand Retail Sales - Indi
s a7l D == |Ndla (Unit: 000,%) |
+25.6%
Global M/S Trend L
1,029
49% A9% 4o, 48% 0% +19.3%

(excl. China)
79
3.9% 67
Q/Q\N_Q/o fncl. ol
4.0%
3.9% .
36%  35%  35% n

3.3%
2Q25 2Q26 2Q25 2Q26

% 1) China/India Sales: Wholesale, 2) M/S & Sales Volume by Region: excluding special vehicles (Total sales volume: including special vehicles)

2019 2021 2023 2024 2025 1H26 6.5%

= U.S. (Unit: "000, %)
4
+0.5%
4,217 4,238
+2.8%
218 224
2Q25 2Q26 2Q25 2Q26

@ China (Unif: '000, %)
-22.2%
5,874
4,569
-7.9%
21 19
2Q25 2Q26 2Q25 2Q26

E W. Europe (Unit: 000, %)
+4.8%
3,880 4,065
+12.9%
A 133 151
2Q25 2Q26 2Q25 2Q26

Rest of
World 2Q25 2Q26  YoY @
Demand 827 703 -15.0%
MEA
Sales 58 45 -21.2%
Latin Demand 1,117 1,264 +13.2%
America | Sales 37 45 +20.8%
. Demand 1,221 1,271 +4.1%
Asia
Pacific | sales 41 44 +6.1%
Demand 417 433 +3.7%
CIS
Sales 13 13 -0.9%




Electrified Vehicle Sales (2Q)

Global Retail Sales (Unit: ‘000, %) Shares of Electrified Vehicle Sales in Major Markets (Unit: %)
+14.6%p +17.0%p +14.1%p
+60.0% > 61.1% 33.8% _» 57.0%
296 46.5% 42.9%
f m HEV
B PHEV
m BEV
m HEV 185 178
B PHEV 2Q25 2Q26 2Q25 2Q26
W BEV ©. Korea El W. Europe
Shares of Electrified Vehicle Sales by Powertrain (Major Markets) (Unit: %) J
HEV PHEV
Sales Mix 2Q25 2Q26
HEV 14.0% 21.3% e
PHEV 2.0% 0.9% 40
BEV 7.4% 13.2% -
xEV 23.4% 35.3% Bl o
ICE 76.6% 64.7%
Total Sales 792k units 839k units 2Q26 2Q25 2Q26




Wholesale by Region (2Q)

(Unit: '000) 2Q25

Wholesale
Korea 142
North America 289
U.S. 232
Europe 140
Western Europe 131
India 67
China 21
MEA 62
Latin America 39
Asia Pacific 42
CIS 13

% Special Vehicles: [2Q25] 1.3k units (Korea 0.5k, Overseas 0.7k) = [2Q26] 1.6k units (Korea 0.6k, Overseas 1.1k)

2Q26

154
288
230
154
145
79
19
44
52
46
13

YoY (%)

+8.6%
-0.2%
-1.1%
+10.0%
+10.0%
+19.3%
-7.9%
-29.4%
+35.0%
+8.1%
+5.4%

Wholesale Trend by Region

M Korea

M N. America
M Europe

M India

™ RoW

734

2Q22

(Unit: ‘000, %) .

852
808 795 815

2Q23 2Q24 2Q25 2Q26



Consolidated Income Statement (2Q)

Operating Profit Trend (Unit: W Billion, %) \
(Unit: W Billion) 2Q25 (% of Sales) 2Q26 (% of Sales) — YoY (%) ,
M Sales Revenue M Operating Profit <0- OP Margin
Sales Revenue 29,350 100% ‘ 33,037 100% +12.6% y
A%
Cost of Sales 23,474 80.0% 26,994 81.7% +15.0%
Gross Profit 5,875 20.0% 6,043 18.3% +2.9%

29350 28686 55085 29902

SG&A 3,11 10.6% 3,414 10.3% +9.8%
Operating Profit 2,765 9.4% ‘ 2,629 8.0% -4.9%
Pre-tax Profit 3,000 | 10.2% 3,068 9.3% +2.3%
Net Profit 2,268 7.7% 2,328 7.0% +2.6% |
3 Consolidated Sales Units: [2Q25] 770,671 units — [2Q26] 803,985 units (+33,314 units, +4.3%)

2Q25 3Q25 4Q25 1Q26 2Q26

% Average Currency Rate: USD/KRW [2Q25] W1,404 — [2Q26] W1,502 (+#98 1, +7.0%)



Operating Profit Analysis (2Q)

2Q25 OP

-723

(Unit: ¥ Billion)

+1,137

-178

- 372

Incentive / Price

-1,273

Mix F/X Valuation on

Volume Other Cost F/X 2Q26 OP
Warranty Provisions

Reduction

(+) Drivers

Volume

+4.5% YoY growth in wholesale volume,
supported by robust xEV demand

Other Cost Reduction

Company-wide cost optimization, etc.

F/X
[USD/KRW] +7.0%, [EUR/KRW] +9.8%

Incentive / Price

Intensified competition in W. Europe
Low prior-year base effects in the U.S.
Mix

Global BEV Mix: 13.1% (+5.0%p YoY)

L W. Europe : 34.7% (+14.4%p YoY)
L Korea : 24.5% (+12.6%p YoY)

F/X Valuation on
Warranty Provisions

[2Q25] +W291.5bn - [2Q26] - ¥W80.2bn



Revenue Analysis (2Q)

Revenue by Region (Unit: ¥ Billion) ASP (Unit: ¥ Million)

y 4

~—~ 33,037 (+3.0mn)

29,350 — 411 (+1.0mn)
38.1
B Korea — 36.2
35.2 i

B N. America
M Europe
M India
m RoW

S 0

2Q25 2Q26

* Korea: Korea plant’s domestic revenue
* North America: U.S./Canada/Mexico wholesale + export revenue 2Q25 2Q26 2Q25 2Q26
* Europe: Europe wholesale + export revenue
* India: India wholesale + export revenue Consolidated ASP Domestic ASP

* Rest of World: Korea plant’s direct export + Australia/New Zealand/Asia Pacific wholesale revenue



Cost of Sales / SG&A (2Q)

Cost of Sales Ratio (% of Sales Revenue) | SG&A Expense Ratio (% of Sales Revenue)

N ° o
80.0% Sl 10.6% ™ 10.3%
(ex-tariff)

M Salary & Wage
B Marketing Exp.
B Warranty Exp. '
B R&D
™ Others

2Q25 2Q26 2Q25 2Q26

% Marketing Expenses:

Advertising + Sales Promotion + Overseas Marketing + Sales Commission

10



Korea (1H26)

Sales & Market Share (Unit: ‘000, %) l Sales Summary
4
M/S Industry +2.3% [YoY] Kia +7.0%
34.0%
ASP Trend xEV Sales Trend
10% o (Unit: W Million, %) B xEV Volume (Unit: “000, %)
-0~ XEV Mi s9% "
X 1X §
276
B HEV
20% A1% 40% %
W BEV 1o 34% 34%
30% ?
™ ICE
|
2025 2Q26 2022 2023 2024 2025 2Q26
« ASP: W36mn (+3.4% y/y), with XEV mix reaching 60.2% (+15.5%p y/y), driven by strong BEV sales momentum
1H26 BEV mix: 24.4% (+14.0%p y/y), driven by full EV lineup (EV3-4:5-6:9) and PV5 launch
Resulfs HEV mix: 35.8% (+1.6%p y/y), supported by strong RV sales (Carnival, Sorento, Sportage, Seltos, etc.)
« BEV M/S: 35.9% (+5.1%p y/y); XHEV M/S: 36.5% (+3.9%p y/y), ranking No. 1in both powertrain categories
+ 2026 xEV mix target: 58%, driven by sustained momentum from mass-market EVs and stable HEV supply
1H25 1H26 2H26 BEV mix target: 20%, driven by continued sales growth of EV3, EV5 and PV5, backed by strong backorders
Initiatives HEV mix target: 38%, supported by Seltos HEV launch, stable RV supply and strong backorders
% M/S: excl. heavy-duty commercial, buses, and special vehicles » 2026 sales target: 584k (+7% y/y), driven by PBV business ramp-up, broader PV5 conversion lineup, etc.

M



U.S. (1H26)

Sales & Market Share

M/S
51%
417
W HEV
W PHEV
W BEV 17—
W ICE

1H25

(Unit: ‘000, %)

4 g
431

1H26

Sales Summary

Industry -2.5% [YoY] Kia +3.4%
HEV Sales Trend HEV M/S Trend -
(Unit: '000, %) (Unit: %)
M HEV Volume 30% -O- HEV M/S 9.5%
-O- HEV Mix -O- U.S. M/S
% Source : EV Volume, Autodata o
. ! o, 79/)
19% 19% 7.7%
o 12%
) ) 9% 10% 12% 0
8% 7% 50% 51% 50% 51% 52%

=

1Q24 2Q24

1H26
Results

2H26
Initiatives

.1

afllismesy

3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26 2Q26 2Q24 3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26 2Q26 (Apr-May)

y; 97 5 Ofy 5.3% 5.3% 5.6% 5.4%

« M/S: 5.4% (+0.3%p y/y), supported by +3.4% y/y volume growth despite -2.5% y/y decline in industry demand
« HEV sales: 106k (+115.1% y/y), outpacing +15.2% y/y growth in HEV demand (an-May) amid high gas prices
HEV mix: 24.6% (+12.8%p y/y), supported by Telluride HEV launch, driving Q growth and P-mix improvement
HEV M/S: 8.7% (+3.7%p yly) in TH26 (an-may) driven by strong HEV sales, surpassing Kia U.S. average M/S

» 2026 sales target: 903k (+6% y/y), driven by Seltos HEV and EV3 launches amid strong xEV demand
« Agile strategies in response to demand and regulatory shifts (e.q., fariffs, IRA incentives, emissions requlations)

2026 HEV target: +107% y/y, driven by expanded Telluride HEV supply and HMGMA HEV production ramp-up

12



W. Europe (1H26)

Sales & Market Share

M/S
3.5%
W HEV 272
B PHEV
W BEV
™ ICE

1H25

(Unit: ‘000, %)

291

1H26

Sales Summary

Industry +4.3% [YoY] Kia +6.9%
BEV Sales Trend BEV Sales by Key Markets
(Unit: ‘000, %) (Unit: 000, %)
H BEV V(')Iume 35% +71% [l 1H25
-O- BEV Mix 279 21 M 1H26
o +118%
20%  19%  19%
15% 15
2% 13% 0
12
+89%
V +62%
7 7
V V V ; ] 5 +72%
Jj‘ ‘ | I ' I L
i | | e Il
2Q24 3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26 2Q26 UK Germany France Spain [taly

« BEV sales: 90k (+67.9% y/y), outpacing +30.9% y/y growth in BEV demanduan-vay led by mass-market EV lineup

RLHsileErs BEV mix: 31.0% (+11.2%p y/y), led by strong PV5 sales amid rising eLCV demand and locally produced EV2 rollout
« HEV sales: 60k (+24.7% y/y), outpacing +11.2% y/y growth in FHEV demanduan-vay) , led by strong Sportage HEV sales
« 2026 BEV target: +79% y/y; BEV mix target: 33%, driven by mass-market EV lineup and PV5 sales ramp-up
2H26 Local EV2/EV4 production (to qualify for subsidies in select markets) and PV5 entry into a new segment to diversifying growth
Initiatives

+ 2026 sales target: 575k(+13% y/y), supported by Seltos/K4 launches and ICE/HEV PE, offsetting Ceed phase-out
[Model rollout] FMC: Seltos HEV, K4 5DR HEV / PE: Niro HEV, XCeed

13



India (1H26)

Sales & Market Share (Unit: ‘000, %) k Sales Summary J
V.
M Industry +18.9% [YoY] Kia +15.2%
The All-New Seltos RV Sales Trend
I B B-MPV (Unit: ‘000, %)
Seltos Sales Trend M B-SUV
164 - — M A-SUV - -
W BEV +70.3% YoY —— 17
W ICE 142
‘ ° I 31

ez 29Es s Ay UEES AEES ERA ARHS() 1Q24 2@24 3Q24 4Q24 1Q25 2Q25 3Q25 4@25 1Q26 2Q26

« Sales volume: +15.2% y/y; M/S 6.2%, led by all-new Seltos launch and strong Sonet sales benefiting GST cuts

R1H2I?r Seltos: +70.3% y/y growth, outpacing +47.1% y/y in B-SUV demand and ranking No.3 in the segment
esults
Sonet: +37.5% y/y growth, outpacing +12.1% y/y in A-high SUV demand, supported by feature upgrades
« 2026 sales target: 317k (+13% y/y), driven by Seltos momentum and EV/HEV launches, improving P-Mix
1H25 1H26 Ini?i:fi?/es Seltos mix : +11%p y/y, with higher trim mix and new EV/HEV launches supporting top-line growth

+ +50 new dealerships (590 total) across new towns and suburbs, supporting mid-to long-term target of 410k
% M/S : Wholesale

14



China (1H26)

Sales & Market Share (Unit:000,%) | Sales Summary
M/S Industry -23.0% [YoY] Kia -1.3%
KCN Production Models KCN Export Trend
M Exports {Unit: '000, %)
I Lineup Expansion (K5, Sonet, Sportage, EV5) -O- Utilization Rate
3 8 (Operating Capacity) . )
W BEV 0
W ICE
|
- Higher ufilization and profitability with lineup expansion
- Volume growth and export diversification across
emerging markets, leveraging high-demand models
— Exports Markets: MEA / Latin America / Mexico / APAC, etc.
2022 2023 2024 2025 2Q26

» Sales volume: -1.3% y/y vs. industry -23% y/y, supported by resilient ICE sales amid reduced NEV incentives

1H2|5 Key ICE models: [KX1] 12k (+13% y/y), [Seltos] 10k (+46% y/y), [K3] 7k (+106% y/y)

Results

« Exports: Latin America +43% y/y, offsetting MEA -36% y/y and supporting higher KCN utilization and profitability
+ 2026 sales target maintained at 80k (flat), supported by two RV PE launches and strengthened sales channels

2H26

TH25 1H26 Initiatives ° Drive emerging market volume growth and build a 200k export base through expanded KCN exports

and diversified APAC destinations % 1H26 export regional mix: [Latin Americal 44.2%, [MEA] 28.3%, etc.
% M/S : Wholesale

15



Global Market Sales Trend

‘9, - i
@. Korea (Uan:A)J <Unn:4>J (Unit: %) 2019 2021 2023 2024 2025 1H26
MEA 57% 6.5% 6.3% 6.5% 6.5% 6.5%
N 35.6% 52(y 5,4% - - fo) [o) [o) o, (0) 0,
Iy 32.9% 33.8% 33.0% 479 0% 50% 2% Latin America 3.0% 3.0% 34% 34% 32% 3.5%
297% 3.6% Asia Pacific  26% 35% 32% 33% 33% 3.3%
CIS 11.8% 114% 3.7% 2.5% 2.7% 3.2%
2019 2021 2023 2024 2025 1H26 2019 2021 2023 2024 2025 1H26 Global (Un”:%)J
. .
W. Europe (Unit: %) J [ India (Uni‘r:%)J 4.9% 4.9% 4.7% 4.8% 5.0%
"oy (excl. China)
3.9%
o 39% . o 62% __. 61% 62%
3.7% 3.6% 34% 3.6% 5.8% 5.7% (incl. China)
2.(8//0/0\0\0/0 o B 0% : 4.0%
ezl 20K 35%  35%
3.3%
2019 2021 2023 2024 2025 TH26 2019 2021 2023 2024 2025 TH26 2019 2021 2023 2024 2025 TH26

16



BEV/HEV Strategy

Movement that inspires



L7

2030 xEV Sales Targets

+1.0mn volume growth and +1.0%p M/S gain by 2030 (vs. 2025) through ex-growth strategy and diversified powertrain portfolio

Sales Targets by Powertrain wnits: 000,%  Electrified Vehicle Mix (2030) e
i BEV
XHEV +1.0%p 4.5% ICE xHEV _
ICE 3.5% — e 2030 469, 465 ‘ 545 xEV Mix
M/S o +32%p*
2025 79% 7% [ 21%
+1.0mn > 4,134
| e g ool v I s
3,136 (24%) W.Europe 2025 534 20 BB 47 b

oo - 523
(17%) 528 e S
1,146 | (28%) 2030 30% 37% i 70%

............................. 2025 55% 34 ‘ 45

+25%p*

(75%) £2,363
1,986 (48%) I

- 2030 67% 20% ‘ 33%

2025 2030 India 2025 99% 1w 1%

+32%p"




BEV Sales Targets

Accelerating BEV volume growth through a full' lineup of affordable models for early-majority adoption

L7

2025 248k
» 2030 1.0M

BEV Sales Targets (Units: 000, %) BEV Sales Targets by Region (Units: 000, %)
T 2025 2028 ploklo)
+32% > 1,002
BEV mix 4% 4% 7%
U.sS. (units) (34) (39) (73)
659
3 BEV mix 22% 51% 66%
W. Europe (units) (114) (334) (494)
248 K& BEV mix 1% pAA 33%
Units ol (unifs) (61) (148) (191)
(Mix)
e BEV mix 1% 5% 14%
2025 2028 2030 India oy (4) (18) (56)

19



BEV Profitab

Impro'_Vé\EV profitability Throu%‘ﬂ’ premium defha‘n‘d, cds"r saving effort, and scale benefit via volume expansion

EV Premium

System Cost Reduction

| Tech Features Selection Ratio |

+23%p*
Tech O 72%
Features
O 49
-
+65%
Purchase /
Price ’_

ICE EV

» Willingness to pay a high premium
compared to ICE

| Next-gen batteries Cost Reduction |

4th Gen O up to

\'30% v

e
High » Mid Nickel

th
Pouch » Pouch / Prismatic 5 Gen

2025 2027

» Improve battery chemistry and
diversify form factors

Profitability Improvement

* Tech Features : Comfort, Monitoring, Drive Wise

| Profitability & Sales Outlook |

(Thousand units)

1,002
CARG +32°//
10% +a
659
° nt to
EV Margin itability
Mid-single
248
8%
2025 2028 2030

» Increase sales through volume EV
line-up expansion

20



BEV Cost Innovation

Tech-Driven Cost Innovation for Price Competitiveness

Upper Body
Interior / Infotainment /
Exterior E/E Systems

EV Cost
Structure

Platform PE System

Under Body

\

1 Hardware Optimization

Integrated features focused on core value items

2 Software Standardization

Next-gen E/E architecture & advanced vehicle S/W

3 Next-Gen Battery Development

Improvement of energy density and cost

Energy density High Energy
up to +15%

Cost
up to -30%
Performance
As-is Standard
A Energy Density 2027 2030

21



BEV Chargin

EXpaﬁa‘\ul’rra-fasT charging s’ra‘;ib'ns and networ ;fhr‘ough strategic partnerships

North America

25k - 50k+

(2025)

Europe

0.1k = 17k+

(2025)

- :
.= electrify 3 -

T=5Lm

IONITY "

Public Ultra-Fast

Charging Stations

Korea

2.5k = 13k+

(2025)

EASY & FAST

E-pil: & others

/

22



HEV Sales Ta

Driving\HEV volume growth bWﬁg the s|

ift

HEV Sales Targets (Units: ‘000, %)
CAGR
+19% > 1,104
932
Units 468
(Mix)

PAOYAS 2028

2030

HEV Sales Targets by Region

from ICE to HEV amid limited OEM compe’ri’rion_%

L7

2025 468k

(Units: ‘000, %)

U.S.

4
W. Europe

Korea

India

HEV mix
(units)

HEV mix
(units)

HEV mix
(units)

HEV mix
(units)

PAOYAS

15%
(132)

19%
(96)

34%
(183)

2028

A1%
(390)

20%
(134)

38%
(217)

4%
(13)

2030

44
(450)

16%
(118)

37%
(215)

20%
(80)

23



HEV Profitab

STreﬁQ?[\en HEV prefitability ’rb;'ogugh pre’m_iukh d_e?hand, system cost reduction, and scale effect

HEV Premium

System Cost Reduction

| High Trim / ADAS Selection Ratio |

A
+13%p
O 93%
ADAS l
80%
A~
+16%p
O 57%
High Trim l
41%
ICE HEV

» Higher selectivity for tech features in HEVs
compared to ICE customers

| PE System Cost Reduction Target |

Next-generation
HEV Platform

C 1
\1 Q%+

-15%++

*HEV PE System : Engine, Transmission, Motor etc

2021 2025 2030

» Next-generation HEV Platform
+ component optimization

Economy of Scale

| Profitability & Sales Outlook |

(Thousand units)

1,104
CAGR +19£%32

25%

ICE Margin/
HEV Margin 168

15%

PAOYAS 2028 2030

» Expansion of high-value HEV line-up
and sales

24



Entry into New Model Cycle

Global lineup expansion through next-gen. HEV systems, afull BEV lineup, and entry into new segments ICE 21 »19 modifs
— BEV 11 » 14 models
New Models 2025 2026 2027 2028 2029 2030 Operating Models 2026 2030
ICE ICE
(incl. xHEV) 2 2 3 . 2 : (incl. xHEV) 21 19
BEV 3 2 pi = 3 = BEV 11 14
PBV 1 - 1 - 1 - PBV 1 3
Total 5 4 ) p 5 1 Total 32 33
4
Diversification of xHEV Line-up Expansion of Mass-market BEV Line-up Entry into New Segments

PV5

Telluride ' Seltos . EV4 ' “ EV2

25



BEV Lineup & Production Flexibility

Scaling mass-market BEVs through lineup expansion and flexible production systems

Mass-market BEV Lineup Expansion

M
EV3 “©"WINNER
Y A I|' 2025 WORLD CAR AWARDS
. = = WORLD CAR OF THE YEAR

, j—‘ j— “: 2025 World Car of the Year

Flexible BEV Production System

— |

7 Domestic
7 Overseas

Mixed-Production Plants EV-Dedicated Plants

& 2025 5 Star Euro NCAP Safety Rating
Q3 2024
EV4 Carens
EV ANys °) R\
. =N
—— — ':' e |}
Q12025 Q3 2025 (Global) Q3 2025
PV5 EV2 —
T ' ot m—
Q3 2025 Q12026 Q3 2026
O\ - O\ - O\
I B-HB\EV C-SUV'EV A-SUV'EV
2027 PAGPAS PAOYAS

» Maximize ufilization of existing plants

« Reduce incremental facility investment

and enhance profitability

/

« Efficiency through fewer parts & processes
« Lower costs through EV-dedicated platforms

« Optimized for purpose-built vehicles (PBV)

/

26



HEV Lineup & Features

Offer HEV line-up across all models and increase HEV sales mix

U.S. HEV Lineup Expansion Number of U.S. HEV Models
A
v
* Sales Volume and Sales Mix
Sportage Sorento Carnival
R 4 models ) 8 models
e ‘ 132k units (15%) AR A
Telluride Seltos Premium HEV Features
‘ f; TMED-II : Next-Generation HEV Powertrain System
' 2N ZEN
N N
Q12026 71 o |
K5 K4 Pick-up Fuel Efficiency Electrified EV-level
- . (HMGMA) . & Performance i Drive Control Premium Features
. _A\\\ A\\\\ A\\\ ‘ +4% increase 4 E-Motion Drive HEV Stay Mode
“ \ “ .A/“'; (VS TMED-) AR E-AWD Indoor V2L
2027 2028 2030 ' =




Regional Strategy

Movement that inspires



Global Auto Demand

Muted growth in global auto demand amid changes in powertrain dynamics
By 2030, BEV and xHEV will represent 29% and 30% of global auto demand respectively
* Mild-HEV : Included in ICE (Units : mn, %)
*EV: BEV
1. Diversified powertrain demand
89.9 92.1 ICE, xHEV, and BEV demand coexist through 2030,
87.0 87.1 : " on the back of different market environment
ICE
Il xHEV
° 38.4 (41%) ] . ]
M BEV 45.2 | (50%) 2. xHEV as a practical transition option
58.0 @ (67%) 52.7 | (61%) xHEV demand is expected to remain resilient as
; consumer seek fuel efficiency, affordability, and lower

emissions without charging constraints

(30%)

(17%)

3. BEV growth remains structural

(29%)
(16%)

BEV adoption will continue, supported by regulation,
product expansion, and infrastructure improvement

2025 2026

2028 2030

29



U.S. Auto Demand

xHEV demand is projected to grow at a CAGR of 22% to replace traditional ICE demand,
reaching about 40% of total demand by 2030

* Mild-HEYV : Included in ICE

(Units : mn, %)
*EV :BEV
1. Policy support for BEVs has weakened
Expiration of IRA EV tax credits along with
16.3 16.3 16.3 eased emissions regulations, reduce
16.0 BEV demand growth
ICE
B xHEV
g 7.2 | (45%) _
W BEV s 9.4 | (58%) 2. Consumers remain value-focused
12.6 . 11.5 ) Affordability, fuel efficiency, driving range, and

TN charging convenience are becoming more
y xHEV cacr important purchase drivers in the U.S. market
+22%

(39%)

(30%)
(15%)

3. XHEV as a practical transition option

. xHEV is expected to grow rapidly, offering a
(12%) (16%) practical fransition option without charging constraints

(8%)

2025 2026 2028

2030

30



L
W. Europe Auto Demand

EV demand is projected to grow at a CAGR of 20% to a 43% share by 2030,
surpassing ICE, while easing EU CO: regulations may modestly support xXHEV penetration

* Western Europe (EU + EFTA + UK)

(Units : mn, %)
* Mild-HEV : Included within ICE
*EV : BEV
1. Regulation-driven BEV growth
15.6 15.6 Tightening EU CO2 targets continue to drive
14.9 14.9 ) ) structural BEV demand, with BEV demand expected to
ICE . ' surpass ICE by 2030
HEV
= );EV 5.3 (34%)
= 6.9 | (44%) _ : _
8.3 (56%) 2. Continued BEV incentives
9.3 (62%) . BEV tax benefits and purchase incentives remain
(23%) available across key European markets, supporting

BEV adoption despite affordability concerns

Em
+20% |

(20%)

3. XxHEV as a complementary bridge

XHEV may retain selective demand as a practical
transition option, supported by affordability needs

(34%)
(18%)

2025 pAOYAS 2028 2030



Emerging Market Auto Demand

Emerging market demand has grown at a CAGR of 8% since 2020 and is projected to grow at a CAGR of 3% through 2030
India is expected to lead the growth momentum in EM demand to 22.4 million units by 2030

*Emerging markets : India /
Mexico / Asia Pacific /
Middle East & Africa /
Latin America/ CIS

(Units : mn, %)

22.4

19.7 o
[l Others +3%
(CAGR)
India
13.4
+2%
(CAGR)
4.5 o 5.4
+13% (cAGR) +A%(CAGR
2020 2025 2030

1. Volume-led growth

EM are expected to drive industry volume growth
through 2030, supported by rising income levels,
low vehicle penetration, and expanding middle-class
demand

2. India as a key EM growth engine

India is expected to lead the growth momentum,
supported by demographics, urbanization, and GST rate
cuts to enhance affordability for mass-market vehicles

3. Practical mobility demand

Demand is likely to remain centered on affordable,
durable, and fuel-efficient vehicles, with customers
prioritizing ownership cost and product reliability

32



2030 Regional Sales Targets

Developed Markets (63%) : xEV-led mix improvement driv@ﬁ'ﬁya competitive, diversified powertrain portfolio

N\

Emerging Markets (37%) : strong volume growth in India and CKD-basedsexpansion across emerging regions g

(Units: "'000, %)

Global 8 W. Europe Korea &® India
4,134
3,671

3136 1,020

- 940
874 mm
" 746

660

2025 2028 2030

Regional Mix in 2030

Global

4.13M i

508 546 575 585

2025 2028 2030 2025 2028 2030 2025 2028 2030

1 l

2025 2028 2030

Other 27%

63% Emerging Markets 1,526  37%
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U.S. Sales Target

Total sales of 1.02 million units by 2030 with 474k units of xHEV

U.S. Sales Target

(Unit : Thousand units / Mix %)

ICE
Bl xHEV (M/S)
B EV 5.2%
874

689 | (79%)

y g2

1,020

473

(46%)

17% (17%)

G oA (4%)

b 2025

2030

47%

- 7%)
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Production Expansion

Expand U.S. production to adapt to changing trade policies & market demand

Increase North American Production Ratio (56% — 67%)

(Unit : Thousand units / Mix %)

Non-NA
M HMGMA
[ KaGA

KMX

Production by Plant

874

385

56%

145

1,020

175

67%

2025

2030

Local Production Plan by Propulsion Type
(KaGA, HMGMA, KMX)

(Unit : Thousand units / Mix %) 685
ICE
M xHEV 489
[ EV li
463
26
2025 2030
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SUV Sales Strategy

Strengthen ‘SUV brand’ image by developing high-volume (100k+) models

LA Sales Target and SUV Mix KA Establish Full SUV Line-up

(Unit : Thousand units)

Non-SUV  SUV Sales Growth in line with Market Demand Develop High-volume Models (100k+ Units)
M suv
1,020 :
874 Sub-Compact SUV ize SUV SuvV pact SUV
38, 200k 0] ¢

62%

SPORTAGE SORENTO

2025 2030
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Sportage

Expand presence in the high-volume SUV segment through 200k+ Sportage sales

U.S. Sub-Compact SUV Demand

(Unit : Thousand units / Mix %)

Other SUVs Highest-volume Segment in SUV

[ Sub-Compact SUV

9,792

10,200

o |

. 28%

2025

2030

LA Sportage Sales

(Unit : Thousand units / Mix %)

Other SUVs yALA
Il Sportage M/S within Segment 0
6.0% o 643
576
+10%p

2025 2030

First to record 200k+ units sold with a single model
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Telluride

Drive growth momentum and profitability by scaling Telluride production to 180k+ units

U.S. Mid-Size SUV Demand LA Telluride Sales

(Unit : Thousand units / Mix %) (Unit : Thousand units / Mix %)

10.1%

ICE Solid Demand and xHEV Mix Growth ICE
B xHEV B HEV
b EV 1.784 M/S within Segment
1,378 : 7.2%
128
128
2% M.
2025 2030 2025

Top 3 Position in the Segment

180

2030

31%

23%
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Telluride

Drive growth momentum and profitability by scaling Telluride production to 180k+ units

Telluride Production Capacity

(Unit : Thousand units) ﬂ
180
+ o
‘| 18 A%

Meet Telluride Demand,

| Expand New PT (HEV)
+88%

68 Launch & Build Up Volume Models

’—\

2019 2025 2027

Expand Production Capacity to meet rising demand
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Seltos

Capture first-time buyer demand by implementing targeted strategies with entry level Seltos

U.S. Entry SUV Demand

(Unit : Thousand units / Mix %)

ICE
B xHEV

B EV

xHEV Demand Growth within Segment

91%

1,378

=

2025

LA Seltos Sales

(Unit : Thousand units / Mix %)

ICE
B HEV

M/S within Segment

1,423

41%

h

6.7%

- 77%
+23% ) - 23%

i an

2030

Seltos HEV Launch (2026~)

2025

2030
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Entry into the Pick-up Market & New PT Development

Unlock growth opportunities by entering the key Pick-up segment and launching a new EREV powertrain

Entry into the Pick-up Market New PT (EREV) Launch (2029~)

L<LA EREV Line-up

Y



W. Europe Sales Target

Lead the EV market with 494k EVs contributing to total sales of 746k units by 2030

Europe Sales Target

(Unit : Thousand units / Mix %)
/ e
e (M/S)

B xHEV 3.4% 746

B EV
508 (17%)

(17%)
(53%)

(66%)

vs. Market EV Share

+23%p?‘

<.‘»‘F -~ ’ ‘
e Xt I~ -~ 2030
na “

472



Passenger EV (EV4 / B-HB EV)

Secure passenger EV demand with EV4 and unlock incremental volume with the first-ever SDV (B-HB EV)

Passenger EV Sales Target
9 9 Strengthen Market Competitiveness by launching new models

(Unit : Thousand units)

B B-HBEV
EV4

6.0%
/7.9

+877%

1.1%
M/S within Segment

EV4 B'HB EV 2027

- B\
N

8 23 N\ J
o i
2025 2030
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B-SUV EV (EV3 / EV2)

Lead the mass-market EV adoption with affordable, compact SUV EV models

B-SUV EV Sales Target

(Unit : Thousand units)

T Ha)
v 20.6%

M/S within Segment

\ 13.8%

157

2025

2030

Build Up Volume EV Models in the fastest-growing market

i :
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C-SUV EV (EV5, New C-SUV EV)

Capture the largest segment market demand by capitalizing on EV5's initial success to develop the next best-selling model

C-SUV EV Sales Target
9 Build Up Volume Models by leveraging Kia's SUV Heritage

(Unit : Thousand units)

B New C-SUV EV
B EV5 8.7%

EV6

EV5 C'SUV EV 2029

M/S within Segment

2.1% - _
+5;8“b

17

15

2025 pleK]e
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C-SUV EV (EV5, New C-SUV EV)

Capture the largest segment market demand by capitalizing on EV5's initial success to develop the next best-selling model

C-SUV EV Sales Target
9 Build Up Volume Models by leveraging Kia's SUV Heritage

(Unit : Thousand units)

B New C-SUV EV
B EV5 8.7%

EV6

EV5 C'SUV EV 2029

M/S within Segment

2.1% - _
+5;8“b

17

15

2025 pleK]e
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PBV Business Expansion Strategy

Enter new market with PV5 and expand eLCV demand coverage through PV7 &9

PBV Sales Target . : : : : :
Establish market leadership by offering customer-tailored conversion options

(Unit : Thousand units)
18.6%

W Pvo
W Pv7
PV5

PV5 PV7 .. PV9 .

M/S within segment
0.6%

+29times )

63

2025 pleK]e



xXHEV Supply & Sales Expansion in the EV Transition Period

Capture opportunities in the EV transition period by expanding the HEV portfolio and diversifying the supply chain

Expansion of xHEV Line-up and Supply Bases
(Unit : Thousand units / Mix %)
143

+1.9units
(+15%) /

124

~ SPORTAGE . SORENTO

,,,,,,

2025 2030
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Emerging Market Sales Target

Pursue sustainable long-term growth based on existing sales momentum

Industry Demand
(Unit : Thousand units)

Il Non-India

India

* Mexico / Asia Pacific /
Middle East & Africa /
Central & South America / CIS

6.6% +1.6%p
(M/S) 1,484
5.0% o
996 +489Kk units
410
280
2025 2030
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Emerging Market Sales Target

Deploy region-specific strategies tailored to each of the emerging markets

. , e e
ok '..- _.5' A Ny — Scale up key markets through CKD . Asia / Pacific
S : o " < R (Kazakhistan Sportage, Uzbekistan K3) : B v
Latin America +1 25k ' t N Re o CER AEk ~w" Expand ASEAN presence via
“Iagluding Mexico . : : 11230, « " HMG hub
My - - Africa / Middle East +77k india +130k = . (Hyundai Indonesia Plant)
Solidify No. 1 share in major markets < _ i :
(Colombia & Ecuiador) 2 Drive growth in high-potential African Expand product line-up % ;e
Localize products & diversify supply base market Increase African share in MEA Enhance dealer network- o
/ (14% in 2025 - 29% in 2030) - competitiveness
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India Line-up Expansion

Target 410k unit sales by 2030 with demand-driven line-up and diversified electrified model offerings

Sales Results and Mid- to Long-Term Target in India

(Unit : Thousand units)

7.6%

6.3%

5.8%

q p
(M/S) 80
1.5%

> 140

2019 2020 2025 2030
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Electrified Model Line-up Expansion

Achieve sales growth and comply with regulations by utilizing locally produced HEV and strategic EV models

2025 2026 2029

* India-produced models 1

e

,4.—_—%’%--=1~=“ Carens EV Syros EV

Sorento HEV

Carnival HEV

Sonet HEV

Carens HEV

Seltos HEV

A-SUV EV

Number of
Electrified Models
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Volume SUV Sales Growth

Enhance product competitiveness and expand supply/sales of Seltos & Sonet to lead the highest-volume B-SUV segment

Seltos & Sonet as Key Volume Drivers to capture Largest Volume segment

(Unit : Share, %)

Emerging Markets

SELTOS

Upper

2030 205k units

B SUV Lower

2030 208k units

C SUV 10%
2030
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Supply Chain Strategy

Secure supply flexibility by expanding local CKD operations in emerging markets and China

CKD Mix Expansion reflecting Local Market Conditions

(Unit : Thousand units / Mix %)

CBU
i ckD 1,484

996

\ ‘ CKD Sales Proportion

+4%p

+94k

13%

2025 2030



Future Strategy

Movement that inspires



Data Flywheel

HMG is standardizing sensors and its SDV platform to collect autonomous driving data for efficient learning and deployment

Through its partnership with NVIDIA, HMG is building a data union to advance autonomous driving through a data flywheel

= r
SDV Standard Platform /\ Data Union

Data :
*In-house SDV Architecture Collection Learnlng *HMG Standard Data Synergy
CODA *Global Partner Data Collaboration
*Integrated Operating System <L  42dot Motional
CODA 0S D a-l- a
I Flywheel T
Sensor Standardization yW ee Global Data Generation
*Enhanced Applicability of Performance * Accelerate Virtuous Cycle via Sales
D
SDV Platform eploymen’r Scale
Improvement

*Reinforce Data Flywheel at Scale

« E2E Efficiency in Acquisition, Storage, T T .
Analysis and Training v
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2-Track Approach

HMG is pursuing autonomous driving through a 2-Track strategy: fast market entry and in-house technology development

Mass-production vehicle data fuels HMG's Data Flywheel, accelerating E2E model improvement and technology internalization

Track 1 Track 2

Faster Time-to-value /\ Secure Leadership

. Data : |
_ llecti Learning _
Global Partnership Collection Internalized Technology
Standardization of Sensor and > Adva nced )> Enhance Internalized E2E
System models
In-house Tech
Faster Collection of real-road Virtuous Cycle accelerated Improve Stability and Reliability
data by global sales capabilities of Tech
Fast market entry of mass- Deploymen’r ‘ ‘ Performance Translate into Product
produced model Improvement Competitiveness
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LT

First SDV Car Launch

Kia's first SDV will launch in 2028, combining NVIDIA autonomous driving with HMG's SDV platform, CODA and Pleos Connect

Powered by Gleo Al and the Pleos App Market, it will deliver a smarter in-car experience and connected lifestyle ecosystem

SDV Platform Connect Platform Kia Fi rS'I' s DV Autonomous Driving Platform  Service & Solution Platform

First practical implementation of e
2-track approach

e

« CODA * Pleos Connect _ y 3 « E2E Autonomous Driving Model » Vehicle Mgmt & Mobility Service

«CODA 0S * Gleo Al ‘ « Lv2+ Technology Applied « Large-scale Fleet Mgmt System
* Pleos App Market
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Mid-to-long-term Roadmap

HMG is validating autonomous driving technologies in real-world conditions through an SDV Pace Car

Starting with its first SDV model, HMG aims to expand capabilities toward Level 2++ by 2029 and Level 4 over the longer term

2027 | 2028 | 2029 | Late 2030

SDV Pace Car First Mass-produced SDV Full Stack SDV Model Robotaxi Dedicated Model

Lv4 Applied

U
I y\\c) A
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Physical Al & VLA Development

$500M+ invested in Al infrastructure and talent Real-world data flywheel o scale
Physical Al &VLA Strategic Al partnerships: Google DeepMind, NVIDIA

Positioned to win Physical Al & VLA Development -

Al Infrastructure Real-world Data Partnership

4 N ']
Digital Twin /
/ Al Insights ‘\
Data From ‘ — -
The World At /7P o (g Hyman & World l _
S Scale ' oogle DeepMind < NVIDIA.
\ Robot Behavior/ / o
& World Insights N

$500M+ Partner on Al Development with
Al Infrastructure & Talent Investment Leveraging Real World Data Leading Tech



Application Roadmap

Expanding from proven deployments to higher-value use cases to increase utilization and broaden enterprise adoption

Long term

Spot
= i
™ %m.s;.-
Stretch £ 28
Atlas

Predictive

Maintenance

Truck
Unload

Repetitive
IENS

Security
Patrol

Case
Pick

Straining
Tasks

Last Mile
Delivery

Truck
Load

Heavy
Object
Tasks
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Spot & Stretch in Last Mile Delivery

An integrated PBV, Spot, Stretch solution enabling safer, more efficient and scalable last-mile delivery operations

* Automated Stretch reduces injuries and increases uptime *Robot arm (ASRS) automates cargo handling inside PBV *Spot helps by climbing stairs and carrying heavy items
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High Level Deployment Plan

Phased deployment from pilot to global scale across sequencing and assembly operations

Sequencing

Assembly In Development
\/

sfully

oc

bot adoption

Defined Factory)

g in
ss

L-generated
rge parts & complex
ental variance



Financial Strategy

Movement that inspires



Top-Line Growth

Achieved revenue growth above the industry average through volume expansion and ASP improvement

Fastest-Growing Company

Revenue (Unit : trn KRW) Volume Growth (Unit : ‘000 units)
CAGR " | 2021 2,776 s
(+7% vs. Industry +1 3 A =D 14.1 : o
Average) : +3 %
] 2025 3,136 <«
99.8 ] S
E * Based on wholesale
86.6 E
69.9 E ASP (Uni < mn KRW)
| 2021 27:1
i CAGR
: +9%
2021 2022 2023 2024 :

2025 38.4 <«




Profitability

Delivered a differentiated operating profit margin, driven by product quality and brand power,

despite a challenging industry environment

Most Profitable Company

Operating Profit Margin

11.6%
8.4%
7.3%
+4.8%p
Industry Average
(Based on Auto . 6.8%
ladjusted EBIT) 4.9%
4.1%
2021 2022 2023

11.8%

10.7%

\. (excl. U.S. tariffs)
8.0%

+6.5%p

5.3%

2024

+5.2%p

2.8%

2025

SUV Sales Proportion

69%
57%
2021 2025
Residual Value
ol /; 96%
88%
2021 2025

% U.S. market based
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2026 Business Plan

Continue strengthening global market leadership through strong sales growth supported by electrified vehicles

Wholesale

(Unit : ‘000 units)

3,136 +6.8% |

e

2025

3,350

2026

Electrified Vehicle Sales

(Unit : Share %, ‘000 units)

HEV

M PHEV 1,122
773 8 YAS% §
691 Sy
o 21%
(15% 468 T

(2%) ¥e)

(8%) +61% (12%)

2025 PAOYAS

Global Market Share

3.8%

2025

2026
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2026 Financial Plan

Expand future business investments by leveraging top-line growth and enhancing profit capabilities

Revenue Operating Profit Investment
(Unit : trn KRW) (Unit : trn KRW) 8.3% (Unit : trn KRW)
@ opm
__ 122.3 8% ,
1141 +72% ] : o
— 9.1 #1244 8.9 +13.74)
2025 2026 2025 pAOYAS) 2025

10.1

2026
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LD

2026 OP Bridge

Despite rising incentives from intensified competition and conservative F/X assumption, Operating profit growth continues on

the back of volume growth, mix improvement, higher ASP, and company-wide cost reduction efforts

(Unit : trn KRW)

Others

91 Incentive Cost
. Increase Improvement
ASP

Increase -
F/X Sales

/ Mix

Tariffs

) "
i

-2.4 +3.5

2025 % F/X impact : -W800.3B [2025] ¥1,422/$, W1,607/€ — [2026] ¥1,370/$ (-#52), W1,630/€ (+W23) PAOPAS



Mid-to Long-Term Financial Target

Drive mid-to long-term top-line growth and high profitability through product strategy and cost competitiveness

2025

Top-Line Growth 114+

(Revenue)

Profitability 8%

(OPM)

y
Exponential Growth

V4

2028

1 50’rrn

HEV & EV Cost Innovation

Vi

2030

1 701rn

Localization/
Manufacturing Innovation
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Short/Mid-to Long-Term Strategic Tasks

Secure foundation for sustainable growth through both cost innovation and profitability improvement

by setting short and mid-to long-term tasks

Exponential
Growth

HEV & EV
Cost Innovation

Localization/
Manufacturing
Innovation

Short-term

@ Maximization of New Model Effect

+ Refresh all SUV lines 2025~2028
(Telluride, Seltos, Sportage, etc.)

Q HEV Cost Competitiveness

» Reduce cost by 15% vs previous generation through next-gen
HEV system

» Launch economical HEV system targeting Emerging Markets

'j Proactive Localization

* Infroduce HMGMA Sportage HEV in 2026 (2Q~)
* Apply new technology, develop local specifications, optimize cost
» Optimize specifications & commonization of NA specifications

)

Mid-to Long-term

’ XEV Scale-Up

+ 2030 sales mix 52% xEV vs. 48% ICE
* HEV 15% in 2025 — 27% in 2030
*EV 8% in 2025 - 24% in 2030

’) EV Cost Competitiveness

» Diversify battery chemistry & form factor
« Simplify battery system structure (eMk platform, CTV)

') Transition to Smart Factory

» Maximize flexibility through cell production system

+ Build digital manufacturing environment based on
software-defined factory

/1



Expand Investment Focusing on Future Business

Continue expanding mid-to long-term investment in future businesses
including electrification, SDV, smart factory, etc. to secure future competitiveness

Continuous Expansion of Investment

(Unit : trn KRW)

Previous 5-Year Plan

(2025~2029)
Future
Business
‘ 19
Total
Investment -})
42

New 5-Year Plan
(2026~2030)

Future
Business

Total
Investment

49

21

+11=% growth

VvS. previous plan

Investment Efficiency

(Unit : trn KRW)

' Strategic Inv.
.| Mainfenance

R&D

al

2025

CAPEX
(Trillion KRW) 2t

as % o
of Revenue 12

Previous vs. New 5-Year Investment Plan

10.1
1.0

P 124

4.3

2026

6.2

5.0%

10.7

0.9

4.4

2027

6.6

4.8%

1.3

[0.91

4.5

2028

7.3

4.9%

2029

5.5

3.5%

2030

4.3

2.5%
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Business Performance & Shareholder Return Growth

Grow alongside shareholders by sharing the fruits of business operations

through increased shareholder return & dividend per share

Total Shareholder Return (TSR) Dividend Per Share (DPS)
(Unit : KRW) x6.8 Growth
Vs. 2020
(x5.1 net income growth)
35% 6,800

6,500

5600 |

3,500

3,000 IA
1,000 | |

2020 2025 2020 2021 2022 2023 2024




Shareholder Return Policy

Set mid-to long-term TSR target to above 35%
Keep strengthening dividend-based shareholder return and enhancing capital efficiency through share buybacks and cancellations

Stable:profit return - aMinimum KRW.5,000 DRS _ (o] ne
based on dividends  gawnetors. T ' 2 5 /O Dividend
(o)
Over A)

TSR Target Share buyback for » Support stock price through o
- year-round buyback _. 1 O /
2026 - 2028 ba_la_nced Cap”al * Improve TSR / ROE by increasing | o Buyback
efficiency share buybacks & cancellations
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KIA in 2030

Present Kia's new 2030 mid-to long-term business & financial goals

g Wh((g'!i(;:-jale 0 Market Share ’
(o)
+Tmn 4.5%

3.14mn in 2025 - 4.13mn in 2030 +1.0%p vs. 2025

Revenue
(KRW)

1701rn

+49% vs. 2025 (1141rn)

Operating Profit

(KRW)

1 7’rrn

+87% vs. 2025 (9.1trn)
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Thank you.
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