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Company Name / Cl Logo LN

TRANSFORMATION

Kia Motors Corporation o K./'

Manufacturing-driven business model Expanding and transitioning into future mobility solutions
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Design / Product L

TRANSFORMATION

N"ii‘o EV/PHEV/HEV Carens

Reinforcement of high-performance/eco-friendly line-up and launch of strategic models
in emerging markets to meet various customer needs



Corporate Strategy

Planet

Shift to
Sustainability,

People

Shift our
mindset

Profit

Shift our
business

Sustainable Mobility Solutions Provider

Sponsoring Ocean Purification NGO (The Ocean Cleanup) as part of
establishing resource circulation system

Signed MOU with the Ministry of Oceans and Fisheries to promote

(2021 8% — 2022 13%) x
Entered new PBV markets through new partnerships

Ca.rbon

: : : " OCEAN
Tidal Flat Restoration project CLEANUP
Continue to strengthen CSR activities, such as revitalization of
ageing/abandoned facilities (Kia Park projects in central & South America)

Launch of customized customer channels @rand s Culture
(new wet.)s.i’re / total care / FoD-OTA) N | &
Internalizing customer-centered principles
(Kia values & behaviors)

Customer
Record performance in 2022 -
(revenue 86.5 trillion won, operating profit 7.2 trillion won)
Increased green car sales contribution I re

LT
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Transformation Scorecard

Virtuous Circle of “Product - Brand — Market Presence — Profitability / Future Investment”

Stronger Product

Better Finance Stickier Brand

Firmer Presence




Kia 2030 Sales Plan

4.3M units by 2030 / Expansion of green car contribution in major markets (2023 : 29% — 2030 : 78%)

Long-term Sales Plan

(Unit : thousand units)

M EV \ 2022 CID
M xEV ™ 2023CID
ICE ¥ PBV excluded
‘ 4,010
3,860 (25%)
3,200 g
) 6%)
3%)
2,527 (79%) 2,365 (59%)
2023 2026

4,00

.

1 4,300

37%)

1,923 (45%)

2030

Green Car Sales Contribution (2030)

© Korea 2030
2023

2@ North 2030
America 2023

T Europe 2030

2023

® China 2030

2023

ICE M xEv M EV i
Green Car Contribution

A

41%

17%

A

N
42%

2% % A
9 )

18%

59%

24%

83%

14%

58%

33%




Global Sales Plan

4.3M units by 2030 through expansion of sales/production in major & emerging markets

EUROPE 2 CHINA
sa3 678 [°°
44
170 336
2023 2026 2030 2023 2026 2030
INDIA OTHERS
13 236
‘ 7 % 7 745
283
2023 2026 2030 2023 2026 2030

@ KOREA

i 54# 52

2023 2026 2030
Korea
China 12%
1(0)4
“
Europe Global
16% .
4.3M units
2030
India

9%

LT

(Unit : thousand units)
X PBV excluded

gu‘ NORTH AMERICA
01
874 975

2023 2026 2030

North Major Markets

. 2,685k

Emerging Markets

Others

e 1,615k



EV Line-up Strategy

Launch of flagship model, the Kia EV9, and global volume models, to be followed by introduction of
state-of-the-art global leading EV models

LINE-UP 2021 2022 2023 2024 2025 2026 2027 TOTAL

Passenger - - 1 1 = 1 - 3

SUV 1 1 2 1 3 - 1 9

Pick-up/ Commercial 1 - - - - 2 = C
Flagship Family SUV E EV Volume Drive Top Notch Tech 2022 CID
EV9 NEXT GEN EV 14 models

= — ﬁ 2 2 v
- A\ 2~ W\ ~ @ models

t

Optimal EV performance based
on e-GMP platform

Space utilization that maximizes
benefits of EV

Prestige design, convenience

features, autonomous driving, etc.

Application of prestige EV technology
to mass market EVs

Concept development incorporating
diverse market needs

Accommodating distinctive life styles
(urban, outdoor, etfc.)

Global leading EVs equipped with new
next generation technology

Innovative EVs with new exterior
typology and next generation display

Derivative
EV in EM



EV Volume-up

1.6M units EV sales by 2030 / EV contribution of 52% in major markets

Global EV Sales Plan

(Unit : thousand units)

2022 CID
=\ 2023 CID
X PBV excluded

807

258

2023

1,005

2026

+25%

1,200

1,600

2030

+33%

EV Sales Plan for Major Markets

(Unit : thousand units)

Compared to

2023 2026 2030 | 505, Cip (2030)

Korea Units 85 155 233 +4

(o, % 15% 28% 44% -
Units 55 308 475 +163
£ Q North America ~y = o 0% 47% 11%p
Europe Units 93 347 515 +115
% 17% 51% 74% +11%p

o : Units 6 90 180 +22
tilng % 3% 27% 40% +3%p
Major Market Units PACI) 900 1,403 +304
Total op R oy 36% 52% +7%p

10



Global EV Supply Chain

Expand local production of main segment models by region responding to fast changing EV market

Korea

2025~ Global Hub 2024~
~ .\ EV R&D / ~  \

Production / Supply

B/C Seg
Production localization
with EV sales scaling

C/D Seg

All global EV models EV&Battery Localization(24~

& ndia @ china

A+/C Seg B/C/D Seg
Pioneer & expand EV market Production of global
potential B~D seg EV models

*CRMA : Critical Raw Materials Act
IRA : Inflation Reduction Act



Battery Strategy Roadmap

Continued advancement of battery technology while stabilizing battery supply by region

2022 2025 2030
EV6 (21~) EV9 ~
* Devel t of next gen. batteries,
31 Gen 4 Gen 5 Gen ~ ™ including technical devetopmen an
investment in solid-state batteries
System Cost + %
)+ 50% 1 Battery Technology Advancement

($/kWh, Pack)
Enhanced competitiveness with

- 40% % May vary according fo
Energy Density raw materiallcosClEi improved charging speed & range
(Wh/¢, Pack)
¥ +24GWh, d
143Gwh * 12430 compare 2021 2023 2025 2030
3I’d Gen oo » 4th Gen «ecceeee-- > Bth Gen ~ cccecccceeennn. >
81GWh
£ P A
12GWh &7 - N = Q
Battery Supply .
(2030; 1.6mn x 90kwh) 2972 poz6 50 EV6 EV9 Next models
[ [ Overseas JV & sourcing localization N
Sourcing plan confirmed 2 Energy Density  + 8% +8% +30% 1
2 $ +50% 1
Review global JV expansion ('26~) Local sourcing in US (25) JVin Indonesia ('24)
JV expansion(Europe, Early establishment of 10Gwh/Yr (150K units of EV) Reducmg Welght and securing AER Compehhveness
ASEAN, etc.) in connection local sourcing system HMG share up to 50%
with EV production sites responding to IRA

12



Kia EV Product Strategy

y_

-

Performance

C;)nnec’rivi’ry Autonomous

Seamless and simple High safety High performance
connection autonomous technology GT models

»

Design

Eco-friendly sustainable
approach

13



_ Connectivity

@

Seamless, simple, and integrated connectivity via interworking networks

Maximize vehicle experience synergy by
3 integrating connectivity with EVs

Connected Car Cloud

* Vehicle data analysis through
high-performance car cloud

« Flexible connectivity through
integrated and centralized
controller with high efficiency

OTA and FoD Expansion Extended Application

» Up-to-date vehicle management » Expand connectivity service to
ME&A, AP, and C&SA

with latest firmware upgrades
through OTA

» Development of additional FoD
items to offer diverse products

14



Performance

GT trim enabling dynamic powerful driving emotions on road

GT Trim for Future EV Models

GT trim performance direction by vehicle type

EV6 GT Trim EV9 GT Trim SOV Sedan / €UV iy G
Rich On-road Driving Urban
Performance Performance Performance

+
« Explosive acceleration : 0- 100Km/h « Rich output : 0-100Km/h in 4 seconds Qﬁ [@
in 3.5 seconds O O

+ Fast acceleration through high-power

+

» GT drive mode dualimeiietialiyliiE= il Differentiated Stable driving comfort Rich performance /

« Electronically controlled suspension « Stable driving during fast acceleration interior/exterior at high speed through powerful acceleration
and monoblock with caliper/large through reinforced suspension & design high-performance / agile responsiveness
diameter brake electronic braking systems motors and safety-

oriented tuning

15



PBV Strategy




PBV-dedicated Business System

LCV vs. PBV

Py

SR e 7\ Optimized vehicles for

. Transition into
Various use cases

Customer-oriented

— High-quality/flexible System
Manufacturing ) production with multiple

spec combinations @

Solution ) 'ndustry/domain-
specific solutions

LCV

* PBV : Purpose Built Vehicle * LCV : Light Commercial Vehicle

Business System Optimization

'Vehicle + Solution, to serve customer needs

Development
Process

Manufacturing

System PBV-specific

[ Business System
Product

Portfolio

Solution
Package

17



PBV Full Line-up
,
Mid PBV _
The 1st dedicated PBV N XI[')d PBV |
(Robotaxi) Large PBV

Small PBV e

\ »



Domain-specific S/W Solution

HMG Competency Kia’s PBV Solution

S/W solution framework S/W based integrated PBV solutions

7S () HTH
® =
= o+ A+ Smart Integrated EV Journey
S/W Charging DEIE] S/W-driven One-stop service EV-optimized
B _ scalability with LCM UX/HMI
Basic Solution =+ Specialized Solution )
S/W provider
(ilustrative) ~ People Mover Cargo Delivery
| ~ || _
, Charging/Battery Charging/Battery . Smart
, ~ i + Data-dri ~ .
. Maintenance/Repair | + . s;e?;ia|ri'z‘$nfonaxi Maintenance/Repair | + - Leorplli:;i:?r:ure
() . = » Control system e 3 gT
Taxi IVl + App J Cold Chain IVI+ App ) cargo system

Charging Infrastructure Open data platform



Innovative Flexible

Production System s
nspection

Quality Enhancement

=

PBV-dedicated
Plant in AutoLand Hwaseong.

High Quality & Manufacturing Flexibility
based on Innovative EV Production

BTO System / ; ‘

Lead Time Reduction
Inventory Optimization

*BTO : Build to Order

Flexible Cell
Manufacturing

Automated
Logistics / Assembly

20



Financial Strategy




2022 Review

Global top-tier level of profitability

Industry average OPM g 39
(Out of major 11 OEMs) @ -~-__

Tt AA%
L
LA o p VA
1.2%
2017 2018

2019

© 10.1%
(Excl. quality-related cost)

) 8.4%

2020 2021 2022

22



Key Financial Performance

ASP CAGR +10.2%
1 31.9mn
25.5mn
21.6mn
(unit: KRW)
2018 plople] ployy]
Residual {0]3
Value ’ 2“>d
17th 55.0
455
26th
39.7 *ALG (US)
* Out of 35 OEMs
2018 2020 2022

Incentive

$3,040

$2,520

$1,250
NN

* Overseas Subsidiaries Combined

2018 2020 2022

2018 2020 2022

01

Value based
.Y Pricing .

<
04 0y
Profitability & 2022 Discipline in
Capital Efficiency Incentive
5
03
- Ao
Residual
Value

23



Structural Drivers of Profitability

Pricing based on higher margin target, RV mix improvement < Product competitiveness / Brand power

Pricing based
on Higher
Margin Target

® Actual
Target

Mix
Improvement

Low-Teen
15 o
10 ‘ d
°
5 Mid to
High-Single
* Sportage & Sorento combined
0
2018 2022
64.7%
56.9%
46.1%
RV
*Wholesale
2018 2020 2022

=

y -

Product / Brand Power

J.D. Power 2022

Brand with most number of
APEAL(Automotive Performance,
Execution and Layout)

Car of the Year in Key Markets

24



Top Notch EV Profitability

Actual profitability outperformed target

R&D
Efficiency
Sharing of R&D expense

Commonization of
EV Platform

@ Actual

@® Target

-1.9%

2020

CAPEX
Efficiency

EV line conversion
from existing ICE line

Mid-Single

- o

Low-Single

2022

Mix
Improvement

Sales of higher-end trim /
option selection increase

Cost Saving for
Core Parts

Optimization of
battery module structure

Increase cost efficiency
and open bidding

25



2023 Financial Business Plan

Normalization of sales volume, operating leverage from ASP/Mix improvement

Units Sold (ws)

(Unit: ‘000)

2,902

(Consolidated 2,715
units sold)

2022

Operating Profit

(Unit: KRW)

7.2trn

2022

2023

3,200

+10.3%

9.3trn

2023

4
+28.6%

97.61rn

Revenue
(Unit: KRW)
86.61rn
2022 2023
9.5%
OPM 8_/
2022 2023

A
+12.7%

26



2022-2023 EBIT Bridge

Cost side pressures to be offset by fundamental factors to boost EBIT by W2.1trn

+2.1trn

9.3trn
7.21rn (’
F/X Incentive Parts Cost Volume Mix/ASP Others
Increase Increase
Negative Factors Positive Factors
2022 OP 2023 OP

27



Mid-to-Long Term Target

Maintain solid profitability throughout EV transition
New business opportunity from software/service

Revenue 160
(Unit : KRW trn) 134
A
»
87
| 55% 84%
2022 2026 2030
10.0%

Operating Profit

(Unit : KRW trn)

OPM  8.4%

2030

4
7.2
122%
202J

EV centric
volume growth
fueling EV profit
contribution

Accelerated EV
profitability

Software/Service
monetization

28



EV Centric Volume Growth Fueling EV Profit Contribution

Entering the phase of full-scale sales expansion, realizing economies of scale

y
~2023 2024~ ‘ 15 models
Full Line-up . -
FLAGSHIP VOLUME UP EBIT Mix by Powertrain
...‘ (Unit :%)
..'.. H EV
.o.. ﬂ XEV
... 11% ICE
sV 735 84%
o vs 2021
17%
EVe L.
Niro et 436 51% 18%
Vel W .t
................. 258 29%
(Unit: ‘000) 110 160
2022 2026 2030

2021 2022 2023 2024 2025 2026



Cost Savings for Core EV Parts

Industry leading cost advantages from
- battery module structure
Cost efficiency and open bidding

Battery
-15%
> 10%
\30%
2018 2022 2026 2030~

“ Assumption : raw material cost constant from 3Q20

Motor Sysfem/lCCU * Motor System : Drive Motor + Inverter + Reducer
* ICCU : Integrated Charging Control Unit

-25%
-20~25%
| v
\5-15~2o%
2018 2022 2026 2030~

* Assumption : raw material cost constant from 3Q20

30



Software, Service Monetization

Accelerated capitalization on vehicle technology

EV9
@ ICE(Sportage) @ EV 2.7mn
(Unit : KRW) )
L3
Niro First
Applicatign
1.1Tmn
1.5mn
0.8mn
® 0.1mn
(ADAS revenue per vehicle in Korea)
2015 2018 2021 2023

ADAS Market Size

L3

Market Growth

L2
N

31



Investment Plan for Next 5 Years

Accelerated resource allocation to business transition

2023~2027 Investment Plan

M Strategic Inv

Capex
R&D 6.9 7.0 New 5yr Plan
- (2023~2027)
6.0

iy 5.8 321trn

5.2 .
yd pd 3.5
yd 1.0

0.9

1.4 2.6 23
. . |

2.3 +41rn

1.6 (+15%)
) . 2.7

23 K2s 25 27 26 §27 26 J26

2.2
Previous 5yr Plan
(2022~2026)
281rn
2022A 2023 2024 2025 2026 2027

% of Future Business
Investment

2023 CID
(2023~2027)

45%

2022 CID

(2022~2026)

37%

32



Shareholder Return Policy

Accelerating shareholder’s value through dividend growth
Long-term plan for share buyback & cancellation

31% Cancellation of
shares
Payout Ratio 1.7trn _| 03tm
/ 25%
~ (o)
2 O 3 5 % 1.2trn
of Net Profit N
1.41rn
% of Net Profit 27%
Cash Return  0.41rn
Buyback Program
/ 5yr Long-term Plan -
5 O O b N Max.Amount/year 2020 2021 2022

50% Cancellation



Appendix : 2023 1Q Business Results

L7

Movement that inspires

« Global Retail Sales

« Consolidated Income Statement

« OP Analysis

« Sales Performance by Market (Korea, U.S., Western Europe, India, China)
« Global Market Share Trend

« Cash Flow Highlights

34



Global Retail Sales

(in thousand units)

v A 17.4% 9
' . 5,301 | ' o el R 221Q | 231Q
; ' ' ' egion 221 ‘23.
A7.5% | ( 4,376 51237 Glaiad | 184 o
AT 3,236 L 157 Restof World | 200 | 181 | 9%
' 14;2'24)49 [ 3 Russia (Region) 38 13 | -66.9%
| ) MEA 54 50 -7.1%
. Latin America 25 30 | +20.9%
' » @ y Asia Pacific 40 39 | -38%
' 4.5%
Western Europe
5.3% ) v
! +8.5%
A +16.5%
¥ +16.7%
365 425 +O.2% ' i +12.5%
122 142 | L e35 714
L +24.4% ; :
927 1.022 ‘ ; Excl. Russia/China
s0 75 Korea 56y A =» GD
| s > D 698 737
India
6.5% > @ :
Global
'22.1Q Industry Total I ‘22.1Q Kia Sales '22.1Q Market Share 3.8% »

P '23.1Q Industry Total I '23.1Q Kia Sales - '23.1Q Market Share

* Western Europe industry demand : ACEA, China/India sales : Wholesale 3% CKD / Special Vehicles Included

35



Consolidated Income Statement

Sales Revenue 18,357 100% 23,691 100% +29.1%
Cost of Sales 14,766 80.4% 18,317 77.3% +24.0%
Gross Profit 3,591 19.6% 5,373 22.7% +49.6%
SG&A 1,984 10.8% 2,499 10.6% +25.9%
Operating Profit 1,606 8.8% 2,874 12.1% +78.9%
Pre-tax Profit 1,518 8.3% 3,142 13.3% +107.0%
Net Profit 1,033 5.6% 2,120 8.9% +105.3%

3 Consolidated Sales Units : 22.1Q 633.401 units — '23.1Q 725,126 units (+91,725 units, +14.5%)
% Average Currency Rate (USD/KRW): 22.1Q KRW 1,205- ‘23.1Q KRW 1,276 (+KRW 711, +5.9%)



'22.1Q OP

Operating Profit Analysis

(in Billion Won)

+1,960

-

-692
-495
(Material Cost)
-197
(Others)
Cost Increase  Volume Increase Price Effect Mix Improvement Incentive Decline F/X Effect '23.1Q OP

37



Korea Market

Sales & Market Share Sales Summary

mCV mERY mmPC (OMs (inthousandunits) [ Industry +16.5% ] [Yo] Kia +16.7%

RV Contribution Trend

142

122

Launch June 2023
Dimension =~ 5,010/1,980/
(L/W/H/WB) 1,750/ 3,100
. . Sales Plan 27k units / year
2020 2021 2022 '23.1Q (2023) (16k units)
Qi * RV / high tech features sales growth thanks to increased chip
supply and weekend overtime
Results - Mix improvement led to KRW 32mn(YoY +8.33%) ASP in Korea

* RV mix continued to improve, reaching a record high of 55.3%
'22.1Q 23.1Q - [2021] 49.4% — [2022] 54.0% ~ [1Q23] 55.3%

» Highest Q2 sales, driven by normalized production and backorders

Initiatives - Continue profitability expansion backed by strong high-spec RV demand
¢ Including imported brands « Successfully launch EV9 to enhance brand equity and expand

customer spectrum

» Maintain momentum with PE of volume models (Sorento, K5) in 2H 38



US Market

Sales & Market Share Sales Summary

mRrRY mmPC O MS AT CTal [ Industry +7.5% [YoY] Kia +21.8%

Sales of Key Models (oY) U.S. Incentive Trend (Source: Autodata)
| | o
(in thousand units) .
4 5cy B 221Q 2764 @ Industry
jaiss’ M 231Q M Kia

184 +92.5% 2,380

32 +23.2%
o 27

5% 1,477

151 ke gé 22 1,277
16 18
682 671
Sportage I Sorento I Telluride ' 2021 2022 231Q
Qi « Outperformed industry growth with continued strong RV sales

performance and growth

Results - M/S greatly improved YoY : 22.1Q 4.5% - ‘23.1Q 5.1%(+0.6%p)
: » Maintained industry’s lowest level of incentive spending on the
221Q 23.1Q back of strong underlying demand
fa * Supply increase of lucrative RVs expected to enhance profitability
Initiatives - Sportage production increase : Dual production from Korea + U.S. Plants

- Telluride annual capacity increase : ~2020 80k —2020~ 100k~ 2022~ 120k

* Various sales strategies being pursued to respond to IRA and to
expand momentum of EV sales

39



Western Europe Market

Sales & Market Share

B RV Bm PC

O M/S (in thousand units)

145

'22.1Q

149

'23.1Q

Sales Summary

[ Industry +17.5% ] [YoV] Kia +2.2%

Green Car Sales Contribution

(Unit : %) 34% 36% A1% xEV

I HEV/PHEV

M BEV

M ICE

'221Q '23.1Q 2023 Business Plan

* Despite high base, strong sales of Sportage(1Q Retail +27% YoY) and

Q1 RVs led to sales growth
Results v . .
* RV mix improvement continued, growing by +1.3%p YoY

- ['22.1Q] 66.3% — ['23.1Q] 67.6%

. « Strengthen EV line-up with new models in 2H(Eve GT, EV9) tO
Initiatives improve EV market presence and meet CO, regulations

« Green car sales contribution to improve with strong sales of BEVs &
Sportage HEV/PHEV
- ['22.1Q] 34% — ['23.1Q] 36% — [2023 Business Plan] 41%

40



India Market

Sales & Market Share (Wholesale) Sales Summary
mRrRy O MS Rl ncini ) [ Industry +10.3% ] [YoY] Kia +24.4%
India Sales Summary (Wholesale) India M/S Trend

(in thousand units) /
75

80 7.3
o ,
60 = Carnival
60 - m Carens
5.8
m Seltos Y
40 m Sonet
20 -
) 221Q 231Q 2020 2021 2022 '23.1Q
Qi « Strong sales of new model Carens and production increase with
3 shifts led fo sales growth
Results - India Plant Annual Capacity : 2021 329k units — 2022 373k units(+13%)

* M/S grew on the back of strong demand and improved capacity

'22.1Q '23.1Q
___ « Efforts to strengthen EV6(Iimported from Korea) marketing activities
Initiatives to enhance EV leading brand image

+ Launch product enhanced models in 2H (Seltos, Sonet) o expand
sales momentum

41



China Market

Sales & Market Share (Wholesale) Sales Summary

mRyY mmPC OMS ieRbandiunits) [ Industry -17.4% ] [YoY] Kia -37.7%

T =l

2023 EV Sales Strategy

| Model | | EV6 | | EV5 (C-SWVEV) ]
| Launch | | June 2023 | | November2023 |
Dimension 4,680/1,880/ 4,600/1,865/
(L/W/H/WB) 1,550 /2,900 1,680/ 2,750
Halo effect with launch Launch C-SUV EV
Strategy of high performance (volume segment)
GT model to drive EV volume
« Sales in Q1 sluggish due fo impact of last year’s pent-up demand
31 it as purchase tax reduction(10% - 5%) ended in December 2022
esults
* Lack of EV line-up in an EV centric market led to limited sales
'22.1Q '23.1Q
faa « Strengthen EV line-up (Eve, EV5) to transition to electrification
Initiatives

+ Build EV dedicated sales channel by reconstructing dealer network
with large dealers (Tier 1~2 cities) and dealer collaboration city stores

» Expand exports with idle capacity of China Plant and increase

number of export models(2 - 4) 42



Global Market Share Trend
o AL )

“ b &t
— -

Western Europe

6 - . '! Rest of World 2020 2021 2022 '23.1Q
| Russia (Region) 11.6 1.4 8.7 5.7
5.1
4 4.8 4.6 i 4.7 HY MEA 6.2 6.5 6.2 6.2
4.3
4.0
3.5 Latin America 25 3.0 33 3.6
2 1
Asia Pacific 3.0 3.5 3.5 3.2
0 T T T 1 T T T 1
2020 2021 2022 '23.1Q 2020 2021 2022 '23.1Q
Global
2 6
K 4.9 B 5.1
orea 4.6 _ — - ~
_ - - ¥ (ex. China)
| * o
8 £ 1 & o———0———0——2 (Incl. China)
4.0
7.3 _ 33.4 3.7 = 3.8
6 - 6.7 & 317 329
5.8 58 29.9 A
4 30 -
2 25
0 : : :
. | | | | 20 . . , , 2020 2021 2022 23.1Q

2020 2021 2022 23.1Q 2020 2021 2022 '23.1Q



Cash Flow Highlights

-

(in Billion Won)

-1,387
+2,167 540 -312
| +554
+2,120
+4, 8 81 -21240
(Cash +) (Cash -)
*Beginning Net Profit D&A Decrease in Increase in Acquisition of Decrease in
Cash Balance ST Financial Inventories Tangible & Intangible Debt
Instruments, etc. Assets

* Beginning/Ending Cash Balance excludes ST financial instruments & ST Available-for-sales Financial Asset

*Ending
Cash Balance
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