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Fair Competition principles LD

We compete fair and square in the market and deal fairly with the other party in the contractual
relationship according fo the principles below

@ Prohibition of Unfair Trade
- Do not engage in anything that may undermine fair competition through unfair trades, such as abuse of market dominance or

abuse of tfrading position

@ Prohibition of Unfair Joint Practices (Coordination)
- Do not agree to engage in activities that unfairly restrict competition with other operators regarding the price, supply volume,

trade area, terms and conditions of goods or services

® Prohibition of lllegal Competition
- Information obtained by competitors or other agencies shall not be obtained by fraudulent means, and information obtained by

the company or a third party in a dishonest way shall not be used or disclosed

@ No Infringement of Intellectual Property Rights

- Do not infringe on intellectual property rights of third parties or others

® Prohibition of Unfair Customer Attraction

- Do not attract competitors' customers by providing profits that go against normal frading practices




